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Immersive Art Thermal Baths Neuroscience
* Optimized for state change » Unique capabilities
» Multiple sensory systems » Ongoing R&D

_ e Optimizing and innovating to intentionally create spaces
R for diverse mood states will result in enormous positive
changes on individual and societal levels. | can’t think of
a more perfect translational practice than Submersive.
Susan Magsamen
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An lconic Wellness Destination

- Explorable immersive worlds (15->35K sg. ft.) « Steam rooms and saunas

+ Baths, pools, waterfalls, grottos + Best-in-class wet area design




An Unprecedented Immersive Experience

- World-class art installations - A/V/environmental sequences

- A-list musicians * Responsive to biofeedback
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Joanie Lamercier

SUBMERSIVE
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Why Now?

+  Mental health and loneliness epidemic

+  Emerging science and technology

« Immersive and wellness boom

Consumer Trends

76 % 81%
Prefer experiences Will focus on
to material items rewarding themselves

85 %

Will focus on

health & wellness

Rapid Growth in Consumer Interest

“Sauna” “Ilce Bath”

2004 2024 2004 2024

Sources: Momentum Worldwide, We Know Experiences 2.0 report, Google, historic search term data

“Immersive”

2004 2024
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Tailwinds for Thermal Baths are Underserved
Wellness and

Im mersive Thermal bathing establishments

[ $61.8B }

Immersive Experience
Industry (2019)

[ $5.6B ]

Global Wellness
Economy (2022)

[ S436B }

Immersive Experience
Industry (2019)

Top 3 Wellness Tourism Markets:
3 US: $115.8B | China: $675B | Germany $57.4B
28.8 %

Location-based Entertainment
CAGR (2023-2030)

(o)
[ 29 ] “Hot springs are now poised to be the next
Global Wellness Economy
e 030) big thing in wellness. A whole new social
[ 20.9 % } era in hot springs has arrived.”

Location-based Entertainment
CAGR (2023-2030)

Sources: The Global Wellness Summit, Future of Wellness Report 2023, Immersive Entertainment Industry Report 2020, Grand View Research LBE < 1) B N : | e b e )
Market Size, Share, and Trends Report, The Global Wellness Summit, Future of Wellness Report 2023 g “ ' [m “ m s .[ w 1



A World-Class Team

Corvas Brinkerhoff David Neinstein Dr. Beau Lotto Garrett Riffle Joanna Garner
Founder, CEO Finance & Operations Sr. Scientific Advisor  Spa Design, Build, Ops Experience Design

Suchi Reddy Art Zargaryan James Gabriel Sakchin Basette Courtney Morris Susan Magsamen B. Joseph Pine Chip Conley
Project Architect  Construction PM  Project Finance Immersive Tech Guest Experience Advisor, Science  Advisor Sr. Advisor, BD

M u M E N T arts+ joie de vivre
1&1bf ] :

BATHHOUSE ik FACTORY ind.

Source: The Global Wellness Summit, Future of Wellness Report 2023 g [“‘ “ [m i‘: m‘ s '\ “ I



LBE & Spa Industries Differentiation

N[e)V/=11Y;
n
+ Meow Wolf : - P
-SUBMERSIVE
- Concerts
* Disney
Escapist/ <TOpGOhC ___________________________________ _ Transformative/
Entertainment ; Therapeutic
' + Othership
« The Blue Lagoon
- Movies - Bathhouse NY
' - AIRE
- Therme Group
' . QC
+ Bowling + Ojo é‘)aliente

v

Predictability
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An Admissions Based Model

Initial Project

Project Size: 15k Sq. Ft.
Build Cost: $20.2M

All-in Project Cost; $25.3M
Capacity: 482/day

Avg. Ticket Price (Yr 1) $88

Year 3 Expansion

Project Size: 20k Sq. Ft.

(from 15k SF -> 35k SF)
Expansion Build Cost: $24.6M
New Capacity: 1125/day

S220M

"] EBITDA B Revenue

| 35K SF Operating |
——— 16K SF Operating ——

40

30

20

ISEY

'S15M

Yr1 Yr 2 Yr3 Yr 4 Yr5

Equity after
9 ears (OSSR 53% 55% 60% 62% 64%
margin margin margin margin margin
An. Visitors 120K 137K 227K 266K 306K
Capacity 71% 81% 57% 67% 77 %
Avg. Ticket Price $S88 S92 S96 $S100 $S105
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Scaling Model, Unlocking New Markets

2024 PAOYIS 2026 2027 2028 2029 2030 2031 2032 2033 2034 2035 2036 2037 2038

7 o i s N =D o L inc |
75 Sq. Ft. indoor/outdoor ¢ s€ ocation
<1 hr from preferred market ——m Location 5

Location 4

The Hydrocosm ' '
36K Sq. Ft. indoor __ y Location 3 —m
High-density market ——m Location 4

The Prototype _n_a_

15K Sqg. Ft. indoor
Urban & suburban markets

Protopian Baths
250K Sqg. Ft. resort
2 hrs from airport

Location 1
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Comps (Thermal Baths)

Annual Visitors Admissions Price Admissions Revenue Size
Brooklyn Bathhouse 84,000 $45-80 10K SF
Aire Ancient Baths NY 75,000 S150 S1iIM 8K SF
Nordik Spa-nature 300,000 S90 S27M 210K SF
Ojo Caliente 150,000 S45-S65 S8M 60K SF

Thermal Baths Have Longevity

WiSpa (LA)

City Spa (LA)

Wilshire Spa (LA)

Beverly Hot Springs (LA)

Daengki Spa (LA)

Spa Castle (NY)

Brooklyn Banya (NY)

Mermaid Spa (NY)

Wall Street Bath & Spa (NY)

Juvenex Spa (NY)

Kabuki Springs (SF)

Archimedes Banya (SF)

Imperial Spa (SF)

Nordik Spa-nature (Canada)
Scandinave Whistler (Canada)
Scandinave Mont-Tremblant (Canada)
Scandinave Blue Mountain (Canada)
Scandinave Montreal (Canada)

Number of Years Oper (0] 17.5 35 52.5 70
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The Space

Activations
BOH
Bathrooms/Lockers

Relaxation Space/
Interstitial Areas

16K Space Breakdown
A

. Reception/Retall

Activations
BOH

Relaxation Space/
J Interstitial Areas

Bathrooms/Lockers

Reception/Retail/
F&B

35K Space Breakdown

Private Upsell
Experiences
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5.5K SF
44K SF
2.3K SF
1.7K SF

11K SF

10.5K SF
/79K SF
5K SF

44K SF
3.8K SF

3.4K SF

Bathing Space / Activations
3 installation spaces

2 saunas

3 steam rooms

3 hot baths

1 pool

3 indoor cold plunges

Bathing Space / Activations
© installation spaces

4 saunas

4 steam rooms

6 hot baths

3 pools

© indoor cold plunges
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